@ it FNS was asked +o
l ovide in-store sales and

i:o\ining Brand Ambassadors
for a globa\l manufacturer of

consumer electvonics.

The Brand Ambassadors would
be dedicated 4o a single vetail

oup and opumk/ on the skop
ﬁw with Hhe aim of iﬂﬁuu\oing
additional sales of Hhe client's
ProAnd-s.

Challenge £ Objective

° \r\hgmk, Hiemselves within
Hhe in-store feam

* To raise gu\ua\l consumer
awareness of A7V Mnologg
on an oi\goir\ basis *H'Woud\
demonstvations and
'consubtative sellin

> To vaise vedailer staff
awareness of products and
Mnologg Havough mgulm
kaining sessions and da
engagement with store staff

» To increase sales of He
client's products by & minimam
of 20%:4% vespect +o the
individual stoves previous sals

WMM‘C; petitor and

o ort salkes, com

store ferdback on a m»klg

basis

Field
Marketing
Solutions

Want &o lenou wove?
Basbinl lass gt oS com

Sonth

SN3 Tel. 0743 829196

keting Solutions, Unit- 7,
vston Business Park, Swindon, Wittshive

R%«:ls
Results and feedback from Hhe -
in~store o\d—ivﬂ-g were exlrvmdg

encouraging and Hhe initiative has
now been vunni for over 12 months ;

with consisten skor\g ;
performance figures.

Acvoss all stores with Brand
Ambassadors Hhe Cient saw a
24 incveasein Sales excerding
Hae initial tavget bg 4%, vith
some stores achioving 3774
incveases on Hhe period before
Heir degloyn

ent.

Additional RO\ has been achioved
Havough Hhe positive influence over
store sales staff due 4o Hhe

esence and support of Hhe
Brank Avbassadors offecively
increasing He number of shop Floor
brand ambassadors for Hhe
cliend without additional cost.
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infinite FMS is a leading and
award winning field marketing
.14 agency specialising in the
' . technology, comms and consumer
electronics sector.

It employs and trains full time
dedicated teams for specific
clients’ needs and also has
access to over 2000 tactical
staff which have proven
merchandising and demonstration
: experience; both of which adds
‘ real value to a company’s brand

side Road «. & and market presence.



